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oILFIELD WEB DESIGN
BASIC WEBSITE design CHECKLIST
We know your time is valuable. Answer what you can as it will save time during the “content” gathering phase. For all practical terms, “content” should be a 4-letter word. The value your website which will be viewed by your potential client and found by the search engines to index your page to the top 10 (first page) in your choice of search engine – has EVERYTHING to do with the content.
Please answer the following questions as thoroughly as possible. The answers to the questions will help us define your website as well as the focus of the website design. We expect you to add more information than the blank shown.  Contact office if you need help  – 830-899-2901.
	Are we designing a new or redesigned website?

 
	Website function: (What function do you want your website to have?)
Examples: Mobile Friendly, Shopping Cart, Special Forms, etc.


If redesign, are you wanting a fresh look or are there specific items you want to change?



	Please describe your organization in a few sentences.



	What is there about you and your background that sets you apart for a special (niche) group of potential customers?



	What problems do your prospects have that your business solves?



	How can your specific work background help prospects, compared to others in your industry? What’s special about your work experience?



	Why do you believe site visitors should do business with you rather than with a competitor?




Do you have a slogan or tagline that clearly describes what you offer in terms of benefits or features?
if not, would you like us to work on one?



Please describe your potential customers. 
(Pay special attention to their income, interests, gender, age, even type of computer they use, e.g., old with dialup account or newer with broadband. If your website is a business-to-business site, what sort of companies are you hoping to attract?)




	 What is your budget for this project?



 Who are the decision makers on this project? What is the turnaround time for making the decision?



 What staff will be involved? What are their roles? Is there a webmaster on your staff?



 What is your deadline for completing the site?



 Please list the names of five other sites that you like. Why are they attractive to you?
(at least three)
	

	




	 Have you researched your online competition so you have an idea of what you do and don’t want on your site?
	Who is your online competition: 
Please list the Business Names and web address(es):





	What do you NOT want on your site in terms of text, content, etc.?




	 Where is the website content coming from? Who’s responsible for updating it? Is it ready for use on your website?  We are professionals in our field of expertise, we are not an expert in your field. We have a copywriter on staff who will assist you in writing your content if you would prefer. There will be an additional charge for this service.




	Do you have a logo?
If no, or you would like your logo updated – we have graphic designers on staff.



	Are you planning to do online sales? If so, what is the product, and how many items do you want to sell online? (if not, skip 19 & 20)



	If you’re planning to sell online, are you set up to accept credit cards? 



How much time will you be able to spend online, responding to inquiries that come in via your website?


If you were using a Google, Yahoo, Bing or another search engine, what words or phrases would you use to find your site? Which of these words or phrases is most important?

	Other than what search engines will produce, what methods do you have in mind to spread the word about your website?



Once your website is completed, how long do you think it will be before you begin bringing in significant business from the website?



How do you plan to encourage repeat visitors and referrals? How is a website like a piece of granite?



	Have you already purchased a domain name?
if so, what are they? We will need access to redirect the name servers?



What email addresses do you need?
Will you want 25GB mailboxes? There is an additional charge.


Is your business a corporation? What type?


	Whew! That’s quite a list of questions. We’re done!
We know your time is valuable. The answer you have given will save time during the “content” gathering phase. For all practical terms, “content” should be a 4-letter word. The value your website which will be viewed by your potential client and found by the search engines to index your page to the top 10 (first page) in your choice of search engine – has EVERYTHING to do with the content.
Once you have completed the Basic Web Design Checklist please email to design@oilfieldwebdesign.com.  We certainly appreciate your time. In the 14 years, we have been creating websites this is my 316th try at making this part of the process easier. I know it looks daunting but your website will be exciting to your viewer, keep them coming back and stimulate the search engines, such as Google, Bing and Yahoo. Isn’t the reason we are doing all of this is to increase revenues?
Thank you
Caryn Maus
Oilfield Web Design
design@oilfieldwebdesign.com

